Trends In Value-Based DevOps

With strategic investment planning and agility,
companies can maximize business value from
their software development efforts.
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PRIORITIES ———> To prioritize transparency, efficiency and value, firms have focused on:
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CHALLENGES ——> Biggest challenges firms face are lack of collaboration, agility and growth.
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OUTCOMES ——> Value-based DevOps firms see lower cost, higher revenue and greater customer value.
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Methodology: For this infographic, Broadcom commissioned use of select questions from Forrester Analytics’ Business Technographics
Global Data And Analytics Survey, 2020, and Forrester Analytics’ Business Technographics® Global Developer Survey, 2020.
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