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As last year’s holiday season would indicate, consumers
are veering off the linear path to purchase, and instead are
taking an interconnected omnichannel journey.

f’ %% November and December retail sales hit

$658.3 billion* with shoppers preferring to:

Shop online, Buy online, Shop in store,
buy in store pick up in store buy online?

("Webroom”) ("Showroom”)

They engaged with brands on social media, in a physical store and
ONn an e-commerce site, and used apps as virtual assistants to:

D @

Get store locations  Check/compare Browse online
(61%) prices (57 %) (56%)°

In fact, 49% of all US retail sales

have been influenced by a variety of digital touch points,*
blurring the boundaries between the physical and
digital worlds even more.
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None of these capabilities would be possible without
APIs. They provide the connectivity that is essential
to the omnichannel experiences consumers crave.

Find out how.
Download our e-book, APs: The Cormerstone
“APIs: The Cornerstone of U L B
Omnichannel Retailing.”
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